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There's a wonderful sign hanging in a Toronto
junkyard which reads:

HELP
BEAUTIFY
JUNKYARDS.

THROW
SOMETHING
LOVELY
AWAY
TODAY.

Marshall McLuhan



SHAME
YOURSELF
T0 BE

A MAKER!

Shame is a powerful emotion that drains energy
and joy. It makes us want to disappear, trapping
us in a prison of self-doubt and isolation.

Contrechoc



Welcome to a world where everything
seems “wrong’: eating meat, smoking,
crypto, data, campfire, whatsapp. Even your
houseplant might be a climate offender.
We’re flooded with dos and don'ts, as if
daily life must constantly be corrected by

a moral authority. But what if we didn’t
shrink back in shame—but moved forward
in imagination?

At Next Nature, we don’t believe in going
back to nature—we believe in moving
forward. A nature where humans and
technology co-evolve, not under strict rules,
but through new forms of play. Design
shouldn’t be a moral compass—it should be
a living system full of creative potential.

Instead of turning design into a lecture

in good behavior, we see it as a space for
radical curiosity. Not statements that
neatly align with policy frameworks, but
experiences that invite us to feel, think, and
act. The future doesn’t need perfection—it
needs new connections—between nature
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and algorithm, bacteria and emotion,
human and more-than-human.

Forget the checklist, embrace the eco-
system. Don’t fear the wild edges of the
unknown. The new manual? We'’re writing
it ourselves. Together. Through design.

14



GAN SHAR
OUR STORY
WITH SOMEONE
WHO RESPONDS
WITH EMPATRY...
SHAME GAN'T
SURVIVE.







- In the design world, attention to
social themes such as sustainability,
thies, and social responsibility has
wn significantly in recent years.
t is both valuable and necessary.
Designers play an important role in
thinking through the major questions
- of our time — from climate to
technology, from health to justice.

But what activities or products have now
ended up on the blacklist? No more meat.
No alcohol. Sugar is taboo. Dairy and
carbohydrates are bad for your health.
Flying? Preferably not. Drive less. Skiing
is wrong. Don’t have children. Don’t sit
too much. Cut down on binge-watching.
Delete Facebook. No TikTok. AI? The next
digital disaster. No fast fashion. No more
having packages delivered. Even a bouquet
of flowers on the table or a barbecue has
become suspicious.
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Designers are increasingly expected to

take responsibility. Policy frameworks,
clients, and social norms push ever more
strongly toward ‘the right kind of design’.
That can be inspiring, but it can also feel
like a limitation on creative freedom. What
happens if your work doesn’t quite align
with what society expects of you? Or when
you’re working on a project you have doubts
about?

A quiet sense of discomfort — or even
shame — is creeping into the field. A feeling
that, as a designer, you must conform to a
prevailing ideal. Those who don'’t focus on
sustainability or behavioral change quickly
find themselves on the sidelines. Yet it’s
precisely in the open space of creative
freedom where imagination and innovation
should arise.

Design sometimes seems caught in a double
role: first contributing to consumption

and growth, and then being called upon to
‘repair’ the over-consumed world. Rather
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than redesigning everything by the book,
we could also look for new ways of thinking,
making, and being. Not as a moral compass,
as an invitation to experiment, to
ne, to see things differently.

cr1t1ca1 debate
We live in a time ¢




